[image: image1.jpg]GUIDING QUESTIONS FOR MY EVALUATION

RESEARCH PROJECT B

THE EVALUATION REQUIRES YOU TO MAKE SOME JUDGMENTS ABOUT YOUR
RESEARCH: THE PROCESSES YOU USED, BENEFITS, LIMITATIONS, CHALLENGES AND/OR
OPPORTUNITIES, AS WELL AS THE PROGRESS YOU MADE AND ACTIONS TAKEN.

HELPFUL TIP

Remember your
Evaluation is not just

USE THIS PAGE TO WRITE DOWN SOME NOTES. MAKE SURE YOU PROVIDE SPECIFIC
EXAMPLES TO SUPPORT WHAT YOU ARE SAYING. THE FOLLOWING QUESTIONS MAY HELP

TO GUIDE YOU IN YOUR THINKING: arecount of what
you did... it is about
E1: Evaluation of the research processes used, specific to the research question (approx. 500 words). making judgments!

» What research processes did you use and why? How were they relevant to your research question?
» Why were the archival sources/interviews/experimentation appropriate to your research and therefore reliable?

» What judgements can you make about the benefits and limitations of your research processes.
Clearly state, with examples, why some research processes worked well and others did not.

» What examples can you provide of the reliability/validity of your research (including bias)?

FOR EXAMPLE: | decided fo begin my recearch ugm@ a range of archival courcec, predominantl

on line cuch ac frame manufacturing coumnLeg I+ became mPPmrenJr that cataloguec Pubnghed
by frame com]mmeg cuch ac Frame to Frame and LeVicion, were the moct valuable
cource of archival information becauce they contained an extencive amount
of vicual information gpeciﬁc 1o facial characterictice.

Uee degcriPﬁve
terme - eg. very uceful,
e)dreme!y uceful, of limited
uce, provided a cound bacic
for, credible, reliable etc.




[image: image2.jpg]E2: Evaluation of decisions made in response to challenges and/or opportunities specific to the research
processes used (approx. 500 words).

» What challenges and/or opportunities arose (e.g, major activities, insights, turning points and problems
encountered) in your research project?

» What specific decisions did you make in response to those challenges/opportunities? (If qualitative research
was ineffective, don’t blame the lack of responses, rather, explain how you overcame this challenge.)

» How did the decisions you made impact on your research? Were the resulting decisions positive or negative?
Evaluate the decisions (sometimes mistakes often lead to better avenues...discuss these opportunities and their usefulness.)

FOR EXAMPLE: 6Y contacting €)('P€Y+§ | wac given the opportunity fo do come work ex?erience in an optical
ctore, which allowed me fo fect my own knowledge on fhe celection procece of glaccec and find where m
recearch wac lacking. “The deciclon fo underfake thic work experience wae certoinl valuable ac it allowed
me fo develop the capacity fo individualice and underctand the complexity of frame celection (including
colour choice and material celection) for each pereon in order to make the client hm??y.

DONT:
Talk about lack of
time management, blocked
webcitec, lack of motivation,
micced leccone or technolog
iccuec. Avold writing a

recount or dio\ry like recponcy

(I did thic, then | did
that).

E3: Evaluation of the quality of the research outcome (approx. 500 words).
» How truly significant were your findings in your outcome and do they have any implications for future research?
» What and how were some findings you made valid and reliable? (What were the strengths of your outcome)

» What and how were some findings you made more superficial or did not hold enough weight/validity/reliability?
(What were some of the weaknesses of your outcome?)

» What feedback did you gain on the quality of your outcome and its validity and reliability?
* How well were you able to answer your research question?

» What does your outcome add to the world of research out there? Make balanced comments on the value of your outcome to yourself and
your audience without overestimating its importance to others (focus on evidence produced and conclusions reached).

FOR EXAMPLE: In my oufcome | wac able o outline foggible methode 1o help PeoPie find comPIemen‘mry
framec. Due to the extencive experimenmﬁon, | believe my outcome e far more applicable in the
current optical 'Lndudrry in comparicon 1o other archival information precently avallable; thic alco
increacec the validity of my findinge. To prove thic | develoPed a frame range which could be cold in
an ogptical ctore with reacone why each frame ic appro riate for epecific facial characterictice. Thic
wage then reviewed by optical digpengerg kerryn Factor and Ben %mnley, who agreed that my findinge
addrecced a wide range of clienfc’ neede. A weaknecc in mi recearch wac being able fo admrifr the
rocece of frame celection for an individual and factor in the med of perconality and
confidence, ac thic can overpower any face-chape rule. TThic wac highlighted in the Qualy referc to
feedback | gained from an optometrict who mentioned the importance of Pergonml'ﬁry ﬁﬂ»e quality of your
. . . - pe . ndinac NOT the gualih
and the confidence of the percon, which cannot be cimplified info a formula, of printing, colour Bection
ac each percon ic an individual.

or your brochure, or
vieual mPPeml of your
PowerPoint.




























